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FOOTWEAR DESIGN & DEVELOPMENT DIRECTOR
Talented and highly-skilled men’s designer with over 15 years of progressive experience specializing in men’s dress and dress casual footwear with high-profile brands, such as Hush Puppies, Joseph Abboud, Johnston and Murphy, and The Frye Boot Company. Demonstrated success in executing beginning to end design strategy and producing compelling lines and merchandising plans, coupled with a keen ability to predict and satisfy consumer demands. 

Areas of Expertise:
· Design & Development Coordination

· Brand Management

· Creating development calendars/deadlines
· Market & Fashion Trend Analysis

· Design Team Leadership

· Project Collaborations 
· Creative Direction & Merchandising
· Creative Software knowledge 
· Leather/Textile Research & Selection
· Prototype Assessment

· Quality Assurance/Quality Control

· Buyer & Retail Relationship Building
· Footwear line building 
PROFESSIONAL EXPERIENCE

ES Originals | New York City, NY. | 2021 – 
Lead Senior Designer 

Overseeing design and line building process for mens, womens and boys from conception to final product for national retailers and department stores. Research competitive markets to identify new trends, materials and techniques. 
· Researching trends, analysis retail product market, studying competitive footwear brands that are relevant to mens, womens and boys slippers, casuals and dress footwear, shopping stores for inspiration and for comparative analysis
· Design and developing competitive products for multiple licensed brands, while using price strategies and meeting margin requirements 
· Creating product technical spec packages, sourcing and selecting materials for sampling and development. 
· Working directly with manufacturers daily problem-solving design issues via email and zoom
· Present styles and collections to customers and cross-functional teams throughout the development process and final product

Johnston & Murphy  (Genesco Inc.) | Nashville, TN. | 2019 – 2020
Men’s Senior Designer (J&M Factory)
Designing price sensitive, aesthetically pleasing footwear that is functional, comfortable and marketable for 2nd Tier market, Factory Store and Wholesale distribution. 
Designing small collections from start-to-finish, working along side the merchandising and product development teams, while also providing prototype assessments and finalizing/approving constructions. 

· Researching men dress, casual, performance markets and fashion trends, creating presentations for internal leadership and wholesale clients each season. 
· Managing seasonal product for the value portion of the business, working closely with the retail and wholesale teams 
· Presenting designs, concepts and detail platforms to Design Manager, Merchandise team and leadership each season. 

· Worked side by side with development team in completing all specifications for design packages (tech packs), correcting outsole blueprints and prototypes through the development process 

· Seasonal meetings with global suppliers (Leather, textiles and insoles) presented new leathers, knits and finishes
Hush Puppies Brand (Wolverine Worldwide ) | Rockford, MI | 2016 – 2019
Men’s Lead Senior Designer 

Oversee design and develops price sensitive, aesthetically pleasing footwear that is functional, comfortable and marketable for Domestic and International markets. 
· Research markets and fashion trends for each season, traveling to Europe and Asia 2x a year. 
· Creating initial direction with storytelling and help create seasonal color pallets for each season 
· Managing a small design team including seasonal interns, through design and development process
· Presenting designs, concepts and detail platforms to our Global, Marketing and Executive teams each season. 
· Completing all specifications for design packages (tech packs), correcting outsole blueprints and prototypes through the development process 

· Interactions with suppliers (Leather, textiles and outsoles) developing new leathers, materials and finishing’s

      CORE CLASSICS, LLC. (Joseph Abboud, Hawke & Co., US Polo Assn.) | New York, NY | 2014 – 2016
DESIGN DIRECTOR (Consultant)

Oversee and execute all concept development, market research, collection calendars, and merchandising plans. Establish and foster relationships with existing and prospective factories/manufacturers and suppliers, traveling to China for meetings twice a year. 

· Collaborated with ownership to launch two new brands for 2015 (Hawke & Co. and US Polo Assn.), while directing ongoing design operations for Joseph Abboud. 
· Completely restructured design department (previously running without a Design Director) and aligned design direction, sourcing and development with overall corporate sales objectives.
· Instrumental in development and execution of creative strategies; produced “Look Books” and oversaw model selection, photography, branding, and art production to ensure effective on-brand marketing/messaging
ANDREW MARC FOOTWEAR & TOMMY BAHAMA (Licensee) | New York, NY | 2011 – 2014
FREELANCE DESIGN, MERCHANDISING, & DEVELOPMENT CONSULTANT
· Andrew Marc – Guided design and brand direction for two seasons, with a focus on the Bloomingdales and Bergdorf Goodman lines; travelled abroad for style samples; and recommended 6 innovative design details for implementation in the next season’s line.

· Tommy Bahama – Recruited by designer of the Women’s footwear line; delivered sketches and specifications for a new menswear line. 


GLOBAL BRANDS GROUP HOLDING (formally Jimlar Corporation) | New York, NY | 2006 – 2011

MEN’S SENIOR DESIGNER/DEVELOPER – THE FRYE BOOT COMPANY

Promoted from private label division to head design and development for Frye Boot Company. Provided strategic direction for all new initiatives, delivered trend analysis and conceptual presentations to Directors and Executives for seasonal rollouts. Researched international markets, including private shows, to develop brand name recognition and garner inspiration for current and vintage men’s footwear and accessories. Managed team members in developing countries, in-house technicians, and seasonal interns; resolving problems with construction, materials, silhouettes, and finishing. 
· Key contributor to impressive growth of The Frye Boot Company, from start-up brand to $20M in revenues, in less than three years.
· Secured distribution rights for The Fry Boot Company line with industry leaders such as Nordstrom, Bloomingdales, and Saks Fifth Avenue; developed internal brand presence by creating 20-30 styles annually for the following markets: China, USA and Mexico.
MEN’S DESIGNER/DEVELOPER – Private Label
· Established key accounts and buyer relationships with industry leaders, including Macy’s, Target and Kohl’s in Men’s fashion/lifestyle footwear (for private label footwear); collaborated with retailers to create sellable men’s footwear at a low, commercial price-points.

· Increased private label revenues of men’s footwear over a 2-year time period, and expanded the private label line at Kohl’s from zero to 10 styles. 

· Created specification sheets, corrected blueprints/cross-sections, and developed hardware and wooden molds for each prototype; oversaw construction meetings and fittings to facilitate last-minute corrections. 
EDUCATION

· BACHELORS DEGREE, FINE ARTS & INDUSTRIAL DESIGN – Columbus College of Art & Design ‘04
TECHNICAL PROFICIENCIES

Adobe Creative Cloud/ Microsoft Office 
